Objective: To explore the impact of an innovative intergenerational art event showcasing retirement village life on attendees' understandings of older adults and ageing. Methods: A survey of 93 art event attendees was conducted immediately after 16 sessions of the event (78% response rate). Respondents reported on their event experience and its impact on their understandings of older adults and attitudes towards ageing. Analysis of Variance (ANOVA) used to test for differences between age groups (18-34, 35-64 and 65+ years). Results: Over 90% of attendees reported the art event helped them develop an understanding of the lives of older people, with the greatest impact on young and middle-aged adults. The majority of young and middle-aged adults, however, expressed concern about their own ageing. Conclusion: Results suggest that intergenerational art events have the potential to increase understandings of older adults and their lives, but this may not translate into personalised comfort with ageing.
Introduction
Ageism, which emerges from a stereotypical set of attitudes and beliefs regarding chronological age and the ageing process [1, 2] , is commonly experienced by older adults in Australia and across the world [3, 4] . Ageism involves standardised, exaggerated and often negative judgements on older adults' personality, cognitive function, level of social connection and integration, and physical appearance and performance [5] . As an omnipresent form of discrimination, there is a need for effective strategies that challenge and counteract ageism.
Intergenerational programs and events, where different generations interact with each other, are a potential way to address ageist beliefs and attitudes [6] [7] [8] . These programs can break down the social structures and age-based norms that separate generations into roles and institutions that constrain their direct contact with each other. The aim of intergenerational programs is generally to promote 'the development of social cohesion, shared meaning, and cultural continuity and . . . cultural awareness' [6; p.11, see 7] . Research suggests that long-term programs, where participants across generations work together on a common interest and form one-on-one relationships, can be successful in achieving these aims, while short-term intergenerational programs produce more mixed results [8, 9] . Examples of such programs include physical fitness, recreational pursuits, visual and performing arts, education and training (including professional development), volunteer work, adult and child day care, visits to age-cared facilities and gardening [8, [10] [11] [12] . Recently, attention is turning to how intergenerational programs might use 'imagined' or indirect contact between generations to foster attitudinal change, which potentially provide a cost-effective alternative to direct contact events [8; p. 8] . For example, Turner, Crisp and Lambert found that young adults (aged 18-20 years) had improved attitudes towards older adults after imagining having a conversation with them [13] . In this brief article, we report on an intergenerational, indirect contact art event -VILLAGE -and its impact on attendees' selfreported attitudes towards older adults and the ageing process.
The VILLAGE art event VILLAGE was a 35-minute immersive installation and audio art work presented at the 2016 Junction Arts Festival in Launceston, Tasmania (Australia). The development of VILLAGE was informed by interviews with over twenty people living in retirement villages (RVs) in Launceston and captured their stories on new beginnings in older age, downsizing and fears of being burdensome. The third author, in consultation with her artistic collaborators, selected appropriate narratives for the context and focus of the art event, with a balance of positive and negative stories. These narratives, along with the voice of the third author, were experienced as part of the art work via headphones. Due to the nature of the event, which occurred in an installed, immersive environment, a maximum of nine people could attend at one time. At the beginning of VILLAGE, attendees were asked to select one style of RV residence from three options: (i) the unit; (ii) the cottage; or (iii) the villa. The attendee's selection shaped their experience of the event as they engaged and interacted with different physical spaces in the installation while listening to the corresponding story. Figure 1 shows an individual exploring a memory box in the unit, while Figure 2 is a close-up of miniatures illustrating life at the cottage.
The event aimed to: (i) introduce the audience into the world of RV living; (ii) foster intergenerational connections and empathy through the sharing of stories; and (iii) challenge negative views about older adults (such as lacking social awareness and engagement) and the places they call home. It was also hoped that VILLAGE might alter individuals' attitudes towards their own ageing.
Methods
Immediately after participating in the art event, attendees were invited to complete a short, self-completed anonymous questionnaire about their experience of the event and its impact on their views about older adults and ageing. Surveys were distributed following a brief introduction on the purpose, focus and intent of the research from the first author. In general, the survey took five minutes to complete and, when it was returned to the first author, the respondent was provided with an information sheet that reemphasised the verbal information provided before completing the survey, which included why the research was being conducted, why they were asked to participate, what would happen with the results and who to contact for further information. The information sheet was given to respondents after completing the survey so as not to intrude on their experience of attending VILLAGE and to avoid influencing their responses. The survey was only distributed at sessions attended by two or more people (to avoid potential perceptions of coercion) and was not run at sessions that were specifically scheduled for school children as parental and school permission for the survey could not be secured prior to the event. Across the five days of this festival, a total of 21 sessions of VILLAGE were held, attracting 136 attendees. In all, surveys were distributed at 16 sessions and were completed by 73 of the 93 attendees at those events (response rate of 78%).
The survey questionnaire included demographic questions and items where attendees were asked to rate their response to various statements using a 6-point Likert-type scale, ranging from 'strongly disagree' through to 'strongly agree'. These items covered a range of topics related to the event and attitudes towards ageing and growing older (see Table 1 for a list of the items) and were developed by the research team following a review of the relevant literature. As the survey was to be conducted in an arts festival setting where only a post-test was possible, existing validated surveys such as the 'Relating to Older People Evaluation' [14] could not be used as they require pre-and post-testing to assess change in knowledge and attitudes.
The questionnaire also included two open-ended questions. The first was a follow-up question if they had indicated that the art event had changed their thoughts about 'old' people: 'How have your thoughts about "old" people changed?
' The second open-ended question was optional for all respondents: 'Do you have any further comments to share on your perceptions of "old people" or "growing older"?' Ethics approval was granted for the research from the Tasmanian Social Sciences Human Research Ethics Committee (reference number: H0015956).
Data analysis
Statistical analyses were undertaken using SPSS for Windows statistical software (version 23.0). Descriptive statistics, including percentages, means and standard deviations, were calculated for each of the questionnaire rating items with the 6-point Likert-type scale responses coded from one for 'strongly disagree' through to six for 'strongly agree'. Differences between means for gender and age groups in responses to the survey rating items were explored using independent samples t-tests and one-way Analysis of Variance (ANOVA), respectively. To undertake these analyses, the ten original age groups were collapsed into three age groupings: 18-34 years; 35-64 years; and 65 years and over. These age groups reflect three different life course stages: young adult (18-34 years), middle-age adult (35-64 years) and older adult (65+ years). These groupings allowed for sufficient numbers to test for differences between the age groups although the study may have been underpowered to detect small differences.
The responses to the open-ended questions were subjected to content analysis. This involved examining the meaning of the words and phrases that were written by the respondents (latent content), which generated thematic categories. These categories were identified by the first author and subsequently discussed with the second author. This involved revisiting the latent content and categories generated in a reiterative process with the data set until agreement was reached. Our thematic categories were counted to examine their frequency across the three age cohorts to identify and quantify patterns [15, 16] . We have included some of the written comments (with the respondent's original expression and spelling) in this article to illustrate some of the themes that have emerged from the data, and how these complement the results from the statistical analyses.
Results
Of the 73 respondents, 25 (34%) were aged 18-34 years, 29 (40%) aged 35-64 years, and 19 (26%) aged 65 years or over. They were well educated, with 50 (69%) having a university bachelor-level degree or higher. Most were from Tasmania (Australia) (68, 93%), with five from other Australian states. Most respondents identified as a woman (53, 73%). Table 1 summarises responses for the items about attendees' experiences of the art event, and it is clear the event did impact on those who attended. For example, most respondents agreed that attending the event: (i) prompted them to think about what it would be like to be 'old' (89%); (ii) helped them develop an understanding of the lives of older people (90%); and (iii) resulted in them wanting to find out more about the lives of older people There were no differences between men and women on their responses to the survey rating questions, but there were differences between the age groups. The results reported in Table 1 and Figure 3 make clear that the greatest impact of the arts event was on young and middle-age adults, with these age groups agreeing more strongly that the art event had: prompted them to think about being 'old'; changed their thoughts about 'old' people; and developed their understandings of the lives of older people. Interestingly, young and middle-age adults agreed more strongly than older adults that, prior to the event, they had thought about what it would be like to be 'old'. This result could relate to older adults identifying with already being 'old', although their mean score of 2.1 on the 6-point scale indicates that, on average, they disagree that they consider themselves to be an old person. Figure 3 ).
The content analysis of the written responses to the openended questions supports these results ( Table 2 ). In total, 53 respondents ( Percentage agree about 'old' people may have changed (which was a follow-up question for those who indicated their thoughts had changed), 33 responses were received. Of these, 22 (66%) of the comments illustrated an increased awareness of older people and their lives. When responses to this question were analysed with comments to the optional open-ended question that targeted all respondents -'Do you have any further comments to share on your perceptions of "old" people or "growing older"?' -it is notable that young adults more frequently reported an increased awareness of older people and their lives, and an appreciation of older people and the art event (Table 2) . Examples from the category 'increased awareness/ respect of older people and their lives' include the following: 'My respect for old people has increased' (age 26-34); and 'I am interested in hearing more stories -because I feel ignorant' (age [18] [19] [20] [21] [22] [23] [24] [25] . This supports the findings presented in Table 1 that highlights the impact of the event on young adults. Such positivity did not, however, translate into an acceptance of their own ageing process, which only older adults commented on: 'It will happen to all of us' (age 75-84). In turn, there was evidence of implicit ageism in some comments from the young and middle-age adults, such as 'Most resist change but ultimately, like most things, once people give things a go, positive outcomes happen' (age 55-64).
Notably, across the three age cohorts, comments were made on the importance of intergenerational relationships (19% of responses in total), which included calls for social change. These included advocating for: improved connections between social institutions ('I think ongoing collaborations between RVs and local schools & universities would be highly beneficial for society' (age 26-34)); the locational integration of multiple housing and care services for differing generations ('I'd like to see youth centres/child care centres based in retirement villages' (age 55-64)); and increased social respect ('I belief very strongly that there needs to be more focus as a society on strengthening relationships between generations -in truly understanding the ageing process and recognising the strengths of the ageing population in society' (age 18-25)).
Conclusion
VILLAGE was designed to create intergenerational connections within an immersive, interactive and experiential environment that included audio featuring the voices of older adults and that of the third author (the lead artist). Intergenerational art events can provide insight into the lived experiences of the other and thus develop an understanding of the ageing process and what it means to be an older person. Through VILLAGE, the aim was to challenge stereotypes directed towards older adults including negative social attitudes about RVs and, through this, to facilitate self-reflection on ageing.
The results from this study indicate that VILLAGE aided to increase the attendees' understandings and knowledge of older adults and 'being old'. This was particularly evident in the young adult cohort. Significantly, however, this did not shift young and middle-age adults' concerns about growing older themselves and what the ageing process might bring. Similarly, in the responses to the open-ended survey questions, no young or middle-age adults noted an acceptance of their own ageing processes. As a result, it appears that attitudinal changes were directed outwards towards older people and their lives, but not inwards towards the self and the subjective ageing process per se. This could reflect the internalisation of age stereotypes during childhood, which are reinforced through the persistence of ageism and, in turn, influence self-perceptions of ageing [17] . In addition, despite increased understandings of older people and their lives, this did not prevent some ageist comments appearing in the open-ended questions.
There were some limitations to the study. The survey had a relatively small sample size where tertiary educated women were over-represented and caution should be exercised in generalising the results. In addition, while it was not possible to survey attendees prior to the event due to the format of the contemporary arts festival, some preevent measures would have strengthened the evaluation of the impact of the event. In turn, whether our respondents' viewpoints are congruent with their lived experiences of ageing so far, how they experience relationships with older people on a day-to-day basis, and whether the arts event had an ongoing impact, have not been captured within this study. Nevertheless, this small study does provide insight into the potential of the arts to challenge ageism and social attitudes towards older adults.
In conclusion, the results from this exploratory study suggest that through simulated intergenerational contact, arts programs have the potential to improve understandings and perceptions towards older adults and their lives. This is separate to how individuals feel and respond to their own ageing process, which would perhaps be best achieved by directly challenging people to think about their own ageing, or via sustained contact or repeat events that facilitate two-way dialogue and exchange. Future simulated contact events could explicitly explore specific experiences of ageism from across generational groups (e.g. younger and older people) and allow the public to add their own reflections through voice recordings. Other developments could also include exploring a community-based arts model, which would involve co-developing and co-delivering events with older adults [18] , rather than using them as informants. It is worth acknowledging, however, that this brief contemporary arts event, which immersed the attendees in the world of the 'other', provided a lens through which attendees experienced and developed improved understandings of older adults and their lives.
